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What is a CRM?

: Who are you working with?
: How and why do they engage?
: How do we support engagement?
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Why might you need one?
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And why now?
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Email Marketing
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Dynamics 365 Customer Insights - Journeys
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D365 Customer Service Workspace
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CROWTH THROUGH TECHNOLOGY
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CRM Product Comparison

Business Central @ N P 3 ' “m Dynamics 365 CE

O 7/ ERP

Marketing D365 Customer Insights

Sales D365 Sales

Customer Service D365 Customer Service

_ Projects D365 Project Operations




Product
Demo

Walk through Dynamics 365
and get started on your CRM
journey!




Come and talk!

Dynamics
Increase Operational Efficiency

Build Connected Processes

Increase Collaboration

Customer Service
Provide Effective Customer Service

Resolve Customer Issues

Proactively Support

Sales
Increase Sales Productivity

Provide Actionable Insights

Accelerate Sales

Marketing
Overcome Fragmented Data

Personalised Experiences

Customer Insights



